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Marketing & Sales Director 

 

Thank you for your interest in the role of Marketing and Sales Director. This pack will 

provide you with further information about Tyneside Cinema, as well as the role. If 

however, you’d like further information, or an informal chat, please get in touch with: 

Darrell Mason: hr&admin@tynesidecinema.co.uk  

 

Overview 

The role uniquely straddles arts/culture and commercial/fast-moving retail; audience 

development and customer acquisition and is a terrific opportunity for an ambitious, results-

driven marketing professional to help shape the future of one of Newcastle’s cultural icons. 

You will take a strategic lead and contribute to the business across a range of trading and 

charitable areas.  

As a member of the senior leadership team, you will report directly to the CEO, as such, you 

will be accountable for driving organisational growth in terms of sales and audiences as well 

as our position, and reputation, within the sector. 

 

How to apply 

Please submit your CV, accompanied by a covering letter which outlines your interest and 

relevant experience to  recruitment@tynesidecinema.co.uk 

The closing date for applications is:   Friday 21 February 2020 

Interviews will take place on:    Friday 28 February 2020 

The process may include a second interview

mailto:hr&admin@tynesidecinema.co.uk
mailto:recruitment@tynesidecinema.co.uk
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About Tyneside Cinema 

 

Tyneside Cinema is the North East’s only full-time independent cinema, occupying a beautiful, 

art deco, Grade II listed building in the heart of Newcastle-upon-Tyne where it has stood for 

over 80 years.  

 

Built by Dixon Scott, great uncle of film directors Sir Ridley and Tony Scott, we opened in 

1937 as a Newsreel Theatre, and now we are the UK’s last surviving Newsreel theatre still 

operating as a cinema today.  

 

Our building houses four auditoria, several meeting/workshop spaces and operates three on-

site bars and cafes. We welcome around 500,000 visitors to the building each year, with 

cinema audiences of 185,000, making us one of the largest and most successful independent 

cultural cinemas in the UK. 

 

We have a firm belief that film has the power to be transformative and cinema, a space for 

our communities where conversations can take place. Our programme is vibrant, diverse and 

spans film, artists’ film and film heritage for audiences of all ages, and from all walks of life.  

 

We screen over 450 film titles each year from the UK and across the globe which include the 

best new releases, cinema classics, original curated film seasons and special programmes that 

explore the vital social issues of our time. 

 

Through a range of initiatives and partnerships, we strive to be an accessible venue with an 

inclusive approach. We offer heavily subsided tickets to refugees and asylum seekers as well 

as long-term disability benefit claimants, and also to young people. We run relaxed screenings 

for people living with dementia, inclusive screenings for those with disabilities, and daily 

captioned performances. 

 

As well as being an important cultural and social hub, the cinema plays a vital role in the 

creative economy of Newcastle-upon-Tyne, employing over 130 staff across the charity and 

trading company, with profits reinvested in support of the cinema’s charitable objectives.  

 

We receive organisational funding and project funding from the British Film Institute in 

support of our film programme and talent development initiatives, and we are part of Arts 

Council’s National Portfolio in recognition and support of our work with artists. Regular public 

funding, however, represents just 6% of our turnover and we, therefore, have a keen focus on 

generating earned income through multiple streams, both earned and fundraised.
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 Company Vision, Mission and Values  

 

Our Vision 

 

To be the finest, most welcoming, most exciting and most successful independent creative 

cinema in the UK. 

 

Our Mission 

 

For people to be inspired, entertained and transformed by the watching and making of film. 

  

Our Values 

 

The values which fuel our work are: 

 

Creativity: we bring innovation, fun and imagination to our work. 

  

Engagement: we want our relationships with artists, our partnerships with our City, our region 

and our industry, and our exploration of issues and content to be meaningful, focused and 

productive. 

  

Entrepreneurial: we encourage approaches that are bold, adventurous, ambitious and forward-

thinking while safeguarding the interests of the company. 

  

Open: we develop trust by working in collaborative ways, through open discussion and shared 

reflection, and by embedding good practice. 

  

Inclusive: we respect all individuals equally - staff, board members, audiences, users and artists 

- and are committed both to celebrating diversity and strengthening social cohesion. 

  

Excellence: we strive to achieve the highest quality in our work, adopting an ethos of constant 

self-improvement and the continual development of our role within the marketplace, to ensure 

we provide the best possible experience for our customers. 
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About the Role 

 

Position Marketing and Sales Director 

Salary £45,000+ according to experience, a 

relocation package will be considered 

Tenure Both full time and 0.8 FTE will be 

considered, please indicate your preference 

when applying 

Working closely with CEO, senior leadership team, managers 

across all areas of the organisation including 

charity, programme, finance, food and 

beverage 

Responsible for Marketing/Data, Box Office/Sales, 

Fundraising 

 

As the Marketing and Sales Director, you will be accountable for the strategic leadership of 

marketing and sales across the full scope of Tyneside Cinema’s activities.  

 

Your marketing strategies will deliver demonstrable value in terms of brand awareness and 

engagement, and you will measure your success by the revenue-generating activities that span 

this unique organisation. Opportunities for revenue-generating activities include growing 

audiences and Box Office sales, attracting customers to Tyneside Cinema’s three onsite food 

and beverage outlets and supporting event hires across a range of spaces. 

 

Delivering revenue streams through charitable giving, is fundamental to your role, and you will 

be accountable for the growth of the cinema’s fundraising activities, specifically individual and 

corporate giving.  

 

You will also lead audience development strategies to ensure Tyneside Cinema is enjoyed by 

people from diverse backgrounds and communities; attracting new audiences and increasing 

repeat attendance. 

 

You will execute your strategy through multi-channel marketing activity. Through your 

understanding of our customers, and the journeys they make with our brand, you’ll develop 

and optimise brand assets and touchpoints.  

 

You’ll play a leading role in the ongoing transformation of the cinema, its culture, processes 

and technology. And, as a proactive, accomplished people manager, you’ll play an essential 

role in shaping the talent and capabilities of a diverse and talented team. 

 

Your specific roles and responsibilities include: 

 

 Delivering Tyneside Cinema’s strategic marketing plan. This strategy will detail how 

marketing & communications, business development and audience development will 

meet targets and goals, with specifics on how this will support sales and revenue. 

 

 Contributing to the development of corporate priorities. As a member of the 

management team, you will help shape and drive forward the vision, goals and 

business planning for cinema. 
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 Defining Tyneside Cinema’s customer experience strategy. Collaborating with 

colleagues across departments to foreground how excellent customer experience 

drives loyalty and customer profitability. 

 

 Building budgets and forecasts that articulate how to budget line investments support 

revenue growth and demonstrate positive ROI. 

 

 Planning, executing and optimising multi-channel marketing campaigns that drive 

year-on-year growth in terms of revenue, audience figures and charitable giving. 

 

 Contributing to the cinema’s technology roadmap, defining the marketing technology 

that supports your strategy and how this integrates with other elements of the 

technology stack, including the booking system and CRM. 

 

 Producing evidence-based reporting to a range of stakeholders including the board of 

trustees and colleagues, funders and partners. This will show how marketing activity 

supports revenue growth across streams. 

 

 Development of relationships, partnerships and initiatives to amplify the impact of 

our work. 

 

 Team Leadership and line management of a diverse team. You will be accountable for 

the day-to-day management of colleagues who are central to delivering the cinema’s 

marketing programmes, customer experience and revenue generation. 

 

 Contributing to the company’s Equality and Diversity policies and plans and being a 

visible role-model for Tyneside Cinema’s values. 

 

About You 

 

 You’re an experienced commercial marketing leader. You have experience (probably 

five years or more) of not only building and actioning marketing plans, but you have 

also been accountable for the revenue that flows from marketing activities. 

 

 You have proven experience of developing, implementing and evaluating commercial 

strategies and creative campaigns across a range of products, bringing the capability 

to work across the different facets of the company, recognising the different needs of 

each area. 

 

 You’re a marketer who has a track record of going beyond building brand awareness 

and engagement. 

 

 You can prove that your plans have driven consideration, purchase, growth and 

loyalty. As such, you have experience in sales and income generation, perhaps gained 

in a commercial or retail setting. 

 

 You’re comfortable with data. You make data-driven decisions. You have experience 

in collecting, analysing and utilising data, in a legally compliant way, to achieve 

results and inform marketing decisions. You have used data and insights to build 
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customer segments and personas. You have a good knowledge of GDPR and data 

privacy regulations. 

 You’re comfortable with digital. You have a track record of developing and 

implementing multi-channel marketing programmes and campaigns across a range of 

media, including digital advertising, search marketing and social media. 

 

 You’re also comfortable with technology. You have a working knowledge of/in 

martech and understand how to maximise CRM and e-commerce platforms to the 

advantage of the business and the customer. 

 

 You’re a people person. You have a track record of managing teams and exerting 

influence outside of your immediate team.  

 

 You have experience in managing a range of roles. We will want to see how, in the 

past, you may have guided your people through periods of change and transformation.  

 

 As a team member, you are an active collaborator, able to step outside your role to 

work with colleagues to deliver cross-functional strategies. 

 

 You have developed, or would like to develop, an understanding of both the 

opportunities and challenges of working and delivering growth in the not-for-profit 

sector. 

 

 You’re interested in culture and its importance in society, as well as the economy. 

We’re a cinema; therefore, an interest in independent film, as well as arts and 

culture more broadly, is definitely a good thing. 

 

 You’re able to roll your sleeves up and execute your strategies. This role needs an 

excellent strategic thinker, as well as an exceptional doer. You have a good eye for 

detail, and you have excellent written and verbal communication and presentation 

skills. 


